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1 Referto Fig. 1.1 (Insert), an advertisement for the opening of Hotel Buena Vista on Bora Bora, an
island in the South Pacific.

(@) A package holiday consists of transport and accommodation sold together.

State four other services that may be provided.

(b) The Hotel Buena Vista is at the introductory stage of the Product Life Cycle.

Describe three characteristics of this stage.
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(c) Explain why the following two pricing policies would be suitable at the introductory stage of
the Product Life Cycle.

Market penetration ...........oooo i
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(d) Discuss the factors that need to be considered when choosing a destination for an event to
promote a new product such as the Hotel Buena Vista.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), an advertisement for Wet and Wild Activity Centre.

(@) (i) Identify two target markets likely to visit the activity centre.
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(ii) Identify two perishable products offered by the activity centre.
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(b) Explain how each of the following factors might influence the choice of location for an activity
holiday provider.

Availability Of Staff ..........oooii s
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(c) Explain three benefits to the Wet and Wild Outdoor Activity Centre of offering package
holidays.
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(d) Discuss the advantages and disadvantages to tourism providers of using social media as a
form of promotion.

[Total: 25]
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3 Refer to Fig. 3.1 (Insert), a diagram showing the methods of promotion and a press release for
Alpaca Tours.

(@) Using the information in Fig. 3.1 complete the table below by inserting the correct letter to
identify the method of promotion being described.

Method of Promotion Letter

Personal Selling

Sales Promotion

Direct Marketing

Public Relations

[4]

(b) Explain three disadvantages to tourists of booking a tour independently rather than booking a
package holiday with Alpaca Tours.
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(c) Explain two disadvantages of using online travel services to book a holiday.
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(d) Discuss the benefits to tourism providers of using personal selling as a method of promotion.

[Total: 25]
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4 Referto Fig. 4.1 (Insert), a marketing email from SunshineClub Holidays.

(@) (i) Define the term ‘customer loyalty’.

(b) Describe each of the following promotional pricing policies:
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(c) Explain three ways SunshineClub Holidays can achieve customer loyalty.
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(d) Using the AIDA principle evaluate the effectiveness of the promotional email from
SunshineClub Holidays.

[Total: 25]
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